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as the main factors influencing behavioral intention and analyzes the intention to use.

Research hypotheses: DISCUSSION

Hypothesis 1a and 1b were accepted as PU and PE were both showing the result of being positively

H1: Perceived Benefits affect students’ Behavioral Intention towards VT adoption.

Hla: Perceived usefulness would positively affect Behavioral Intentions towards VT correlated with BI towards VT adoption. Meanwhile, Hypothesis 2a, were showing different results

adoption. from the hypothesis, it turns out that the PC was positively correlated with BI. Unlike Hypothesis 2a,

Hypothesis 2b, which is PPR, negatively affects BI towards VT adoption.

H1b: Perceived enjoyment would positively affect Behavioral Intentions towards VT

adoption.

CONCLUSION

H2: Perceived Sacrifice affects students' Behavioral Intentions towards VT adoption. Beyond enriching the VT discourse, these findings hold vital implications for stakeholders in tourism

H2a: Perceived Cost would negatively affect the Behavioral Intentions towards VT and education. As the world navigates evolving paradigms, comprehending factors that mold

adoption.

individuals' VT engagement disposition offers potential for strategic decision-making, industry
H2b: Perceived Physical Risk would negatively affect the Behavioral Intentions towards

VT adoption.

innovation, and transformative experiential learning. In an era of shifting norms, embracing these

insights can illuminate uncharted avenues for growth and adaptation.
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